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Introduction
Our brand is who we are. It’s the set of ideas, emotions
and associations that come to mind whenever anyone
thinks about Helios.
The guidelines covered herein are designed to assist in
the consistent use of the Helios brand identity for the
development of marketing communications, collateral,
advertising, etc.
This is a guide to applying and communicating Helios
brand, which reflects our commitment, our level of
quality and reliability to our customers. Consistent
application of the brand identity is crucial to the success
of our brand.
Any questions regarding specific design applications not
outlined in this guide should be directed to the Helios
marketing team.

The Helios brandmark is the most fundamental part of
our brand, which represents our entire company,
externally and internally. The brandmark consists of two
elements that work together as a whole.

Brandmark

symbol

Wordmark

Descriptor

Symbol
The symbol is the defining feature of our brandmark. The
symbol represents square shape with H letter inside the
square. The square shapes represent honesty, solidity and
stability. As square has straight lines and right angles, it also
has a balanced feel. The shape symbolizes our strength to
adapt with changes and endure tough challenges to remain
stable and focus in achieving our goals. Tilted square shape
defines our company as dynamic to keep up with changing
technology and market conditions. H letter inside the square
represents initial of Helios, to etch our company’s name in the
customer’s mind.
Wordmark
Our wordmark is in strong yet friendly, self-assured yet
down-to-earth; qualities we’re happy to associate with our
brand. The
relationship
between
the
brandmark
elements is pre-determined and fixed. Do not, under any
circumstances, alter the proportions or placement of any of
the signature elements independently.
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The Brandmark Descriptor

Brandmark

symbol

Wordmark

Descriptor

The Descriptor
“A member of CTI Group” uses Arial Italic. The relationship between the brandmark elements is pre-determined and fixed. Do not,
under any circumstances, alter the proportions or placement of any of the signature elements independently.
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The Brandmark Clear Space

Logo without Descriptor
Clear space is the area surrounding the brandmark that must be kept free of other graphic elements. The minimum required
clear space is defined by the measurement “X”, as shown. This measurement is equal to the height of the lowercase letters
in our wordmark.
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Colour Palette

RGB
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39 %
22 %

Pantone 3105 U

Pantone 7540 U

Helios uses a simple color palette made up of blue, grey and white for the wordmark. All our communications should appear on
a predominantly white background. Consistent use of the official color palette is essential.
The blue color describes Helios as a company which is trusted and dependable for the customers and committed to provide
the best services. The Grey color represents our solidity as a team in delivering services and stability in maintaining our goals.
Meanwhile, the white color describes our openness to creativity and willing to grow, paving our way to creation of extraordinary
ideas that enables us delivering the best solutions and services for our customers.
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The Brandmark
Background Usage
The mark should appear on a clear white background wherever possible.

Logo for use in Mono

Logo Misuse

xxxxx
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Typography

Consistent use of Helios’s official typefaces is fundamental to the Helios brand identity. When used consistently, these typefaces
help unify and strengthen Helios communications. The Helios brand identity features Bebas Neue typeface family. These
typefaces is clear, distinctive and legible with contemporary quality, and visualy reinforce the Helios brand.
The Helios brand identity features Bebas identity features Bebas Neue typeface family. These typeface is authorative, lofty,
logical and influential.

BEBAS neue Regular
Bebas neue book
Bebas neue Thin

